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NMNEPIFrPAMMA MAOHMATO:z

1. FENIKA

ZXONH OIKONOMIKQN ENMIZTHMQN

TMHMA TOYPIZMOY

EMINEAO zZMOYAQN Mpomtuxlakd

KQAIKOZ MAGHMATO:Zz MKT150 EZAMHNO ZNMOYAQN 7°

TITAOZ MAGHMATOZ Awaxelplon TovploTikwv MPoopLoPWY

AYTOTEANEIZ AIAAKTIKEZ APAZTHPIOTHTEZ EBAOMAAIAIEZ QPEZ NIZTQTIKEZ MONAAEZ

AIAAZKAANIAZ

AlaAEEELG 4 5

KATHIOPIA MAGHMATOZ | El61ko0 YnoBdBpov - Kopuol

TYNOZ MAGHMATOZ EmAoyrig

MPOAMNAITOYMENA -

MAOGHMATA

FAQzZzZA AIAAZKAANIAZ EAANVIKE
KAI EZEETAZEQN

TO MAOGHMA
NMPOZ®EPETAI ZE
®OITHTEZ ERASMUS

HAEKTPONIKH ZEAIAA https://tourism.ionio.gr/gr/undergraduate-studies/courses/1337/
MAGHMATOZ (URL)

ZEAIAA E CLASS https://opencourses.ionio.gr/courses/DTO179/

2. MAOHZIAKA ANMOTEAEZMATA

Mabnolakd@ ATTOTEAECHATA

e Na amoKTAoOoLY OL POLTNTEG/POLTATPLEG TO avayKaio BewpnTikd vnéBabpo TnG dayeiplong Kat TNG Mpowdnong
TOUPLOTIKWY TIPOOPLOKWVY KAl VO KATAVOHOOLY TG BAOLKEG €VVOLEG, OPXEC KoLl TNTAMOTA.

¢ Na avayvwp{oouvy oL oLTNTEC/POLTHTPLEG TOV oNUAVTIKS pdAo Tov dladpapatiZel n Tng Slaxeiplon Kot n
MPOWONCN TOVPLOTIKWY MPOOPLOUWY, divovTac éupaon otn ocdvdeon NG Bewplag He TNV MPAEEN.

e No €£0LKeELWOOLUY OL POLTNTEG/POLTATPLEG UE TNV EQAPUOYH TWYV BEWPNTIKWY apXwWv TNS SlaxelpLlong Kat Tng
MPOWONONG TOLVPLOTIKWY TIPOOPLOUWY O MPAKTLKS EM(MESO AVAADOVTAC OTPATNYLKEG KOl TTPAKTLKEC
EMLTUYXNMEVWY TOUPLOTLKWY TIPOOPLOUWVY.

¢ Na KaTavorjoouv oL oLTNTEG/POLTHTPLEG TN omnovdatdtnta TnG dlayxelplong Kat TNG MPOWONONG TOUPLOTLKWY
TPOOPLOHWVY.

Fevikég IkavoTnTEg

3. MNEPIEXOMENO MAOHMATO:z

To pédnua «Alayxeiplon kat MpowbdNon TovPLOTIKWY MPOoPLOUWIVY» €XEL OKOTO VA EL0GYEL TOLG QOLTNTEG OTLC BAOLKEG
€VVoLeC KoLl apxX€C TNG dlaxelplong Kol TNG MPowONoNG TOUPLOTIKWY TPOOPLOKWY, KAl VA TIOPOLCLATEL TNV £QapUoYH
TOUC OTO OUYXPOVO TOLPLOTLKO MEPLBAAAOY, BivovTac éupacn otn obvdeon tTnNG Bewplag Pe TNV MPAEEN. EVOELKTIKA,
otn OgpatoAoyia TOL PABAUATOC TEPAAUBAVOVTAL AVTIKE(UEVO OMWC N TPOCPOPA/TOVPLOTIKOC TPOOPLOPAS, N
ZATNoN/TaELBLWTEG, Ol HpAoelC HAPKETIVYK TOL TMPOOPLOUOD, TA CUOTHUATA SLaVoUnC, Kal To eEwTePLkd MEPLBAAAOV
TOU TPOOPLOMOD. TEAOC, TO MABNUA TMEPAAUPBAVEL HEAETEC MEPMTWOEWY Kal OleBvr| MapadelyHaTta OTPATNYLKWY
dlaxelplong Katl mpowbnonNG TOLPLOTIKWY TIPOOPLOUWV.

EBopdda 1: Eloaywyr 0TI oTNY €vvola TOL TOLPLOTLKOV TIPOOPLOUOD

EBouGda 2: BaolkéC MPOKAROELG TOVPLOTIKIV TTPOOPLOUWVY

EBoudda 3: Eloaywyr] otn dlaxe{plon TOLPLOTIKWY TPOOPLOUWY
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EBoudda 4: DMOs - pdAol Kal dpaoTtnptdTnNTOC

EBoudda 7: Mapovoiaon MpookekAnuévou OUANTH
EBoudda 8: EumAekduevol popelc, nyeoia kat ovvepyaoia

EBoudda 9: TouploTIK cuunepLpopd

EBouGda 12: Huep(ba mMpo@opLlkv MAPOLOLACEWY POLTNTWVY

EBoudda 13: Z0voyn pabripatog

EBoudda 5: Ataudpepwon elkévag TouploTikoD mpooplopol Kal destination branding

EBopdda 6: Mpwtn napovoilacn opadlkwv epyactwiv (Storyboards)

EBopdda 10: AvamTuEn TOUPLOTLKWY IPOOPLOUWY PHEow events - eventful cities

EBoudda 11: Awaxelplon kplocwv g TOLPLOTIKOVG TPOOPLOOVG

4. AIAAKTIKEZ KAl MAOHZIAKEZ MEGOAOI - AZIOAOITHZH

TPOMNOZ NAPAAOZHZ

2Tnv T&En

XPHZH TEXNOAOrIIQN NMAHPO®OPIAZ KAI
EMIKOINQNIQN

To pddnua meptAaBavel tn xprion video Kot MOAVUECWY.

OPIrANQZzZH AIAAZKAAIAZ ApaotnpdtnTa dbpToC¢ EEaurivou
AlaAEEELC 52
MeA€Tn Kot AvdAvon 73
BiBAloypagiag
Z0voio Ma@npartog 125
(ECTS: 5)
AZIONOIHZH ®OITHTQN
H afloAdéynon Ttou  pobApatog  yivetar  péow
AMUAAQKTIKAC, OMABIKAC YPamTHG Epyaaiag.
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