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1. FENIKA

ZXONH OIKONOMIKQN ENMIZTHMQN

TMHMA TOYPIZMOY

EMINEAO zZMOYAQN Mpomtuxlakd

KQAIKOZ MAGHMATO:Zz INT150 EZAMHNO ZNMOYAQN 4°

TITAOZ MAGHMATOZ AyyAikd atov AeBvr) Tovplopd

AYTOTEANEIZ AIAAKTIKEZ APAZTHPIOTHTEZ EBAOMAAIAIEZ QPEZ NIZTQTIKEZ MONAAEZ

AIAAZKAANIAZ

AlaAEEELG 4 5

KATHIOPIA MAGHMATOZ | AvdntuEng AsElotriTwy

TYNOZ MAGHMATOZ EmAoyrig

MPOAMNAITOYMENA -

MAOGHMATA

FAQZZA AIAAZKAANIAZ EAANVIKE

KAI EEETAZEQN

TO MAGHMA

NMPOZ®EPETAI ZE
®OITHTEZ ERASMUS

HAEKTPONIKH ZEAIAA https://tourism.ionio.gr/gr/undergraduate-studies/courses/1182/
MAGHMATOZ (URL)

ZEAIAA E CLASS https://opencourses.ionio.gr/courses/DTO138/

2. MAOHZIAKA ANMOTEAEZMATA

Mabnolakd@ ATTOTEAECHATA

MeTd TNV €mTLX OAOKARPWAON TOL PABAUATOC OL POLTNTEG AVOEVETAL VO

* EUMEOWOOLY TNV TOLPLOTLKNA opoAoylag Kal TI¢ YAWOOLKEG douég mov oxeTilovTal Je Tov Topéa Tov BleBvoilg
TOLPLOMOV, énw¢ opoAoyia TagLiwy, Eevodoyelwv, oporoyia opydvwaong Kot dlolknong emyelpriocwy

* OUVTAOOOULY EMOTNUOVIKA KE(MEVA OXETIKA UE TOV TOUPLOUS AELOTIOLWIVTAC TNV EMLOTNUOVIKYA opoAoyia Tou
YVWOTLIKOD QVTIKELUEVOU TOUG

TOoLPLOUS
e MEPLYPAPOLY, Vo EPUNVEVOLY KoL va aELOAOYOUY aMOTEAETUATA AVAALONG TOUPLOTIKWY SEBOUEVWY

e avanTOEOLY TNV AKOVOTLKA TOUG KATOVANON KoL TOV MPo@optkd Toug Adyo AapBdvovtag UEpog oe oulNTAHOELG
KoL KAVOVTOC TPOPOPLKEC TTAPOVOLAOELC

e QMOKTAOOULY ETILKOWWYLAKH LKOVOTNTA OTNV aYYALKH YAWOOO O€ MPOKTIKEG KATAOTAOELG IOV oXET(CovTal E TOV

Fevikég IKavoTNTEG

e Avtévoun epyacia

e OpadkA epyaoia

e Epyoaoia o€ dleBvéc mepBdAiov

e Mpoaywyr TNG €AeVBEPNC, BNULOVPYLKAG KAl EMAYWYIKAC OKEWYNG

3. NEPIEXOMENO MAOHMATOZz

To pddnua amookomel otnv anmdKTNON YAWOOIKWY O£ELOTATWY KOL EMKOWWVIAKAC LKAVOTNTAGC OTOV TOUéd TOL
61eBvo0C ToLPLOOVD. dolTNTEG B eEaoKNBOLY MEPALTEPW OTNY AVAYVWON, TN YPAPr, TNV akpdaon Kal TN odAla o€
TMPOKTIKEC KATOOTAOELC Tou oxet(fovtal HPE TOV Touplopd, Onwe Eevodoyxela, TAEWBLWTIKOOG OpPYyAVIONOLC,
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aEPOTOPLKEG eTalpeieg, aflobéata K.G. OL OOaKTIKEC BpaoTnPLOTNTEC MEPLAAUBAVOLY TOV EUMAOLTIONS TNG
€EEIOIKELEVNG TOUPLOTIKAG AYYALKIG 0poAoyi(ag, TNV TMPAKTIKA em{Avon MPOBANUATWY, TN HEAETN MEPMTWOEWY, TN
ovppeToxr og moayvidla pOAwWY Kol aokAOELG opadIkAC epyaciag. EmmnAéov, oL goLlTNTEC Ba HEAETHOOLY TIPAYUATIKEG
MEPUMTWOELC amnd Tov KAGOO Touv TOouPLoPoD, avaADovVTOC Kol oulNTWYVTOC TIC TAOELC KoL TLC TPAKTLKEG TIOL
ennpedfouv Tov dLeBv Tovplopd. Oa acknBolY aTNY MEPLYPAPH KAl EpUNVE( OTATIOTIKWY BE6O0UEVWY, YPAPNUEATWY
Kat dlaypapudTtwy. Me TNV OAOKARPWGON TOU GCULUVOAOL TWY OWOAKTIKWY SpacTNPOTATWY oL @oLTnTéC Ba elvat
MEPLOTOTEPO €TOLUOL VA AVTATIOKPLOOOY OE ETMKOWWVLAKEG KOl YAWOOLKEG TPOKAACELG TOL TPOKVUTTOUY KATA TNV
epyaoia Toug og dLeBvel{c TOLPLOTIKOVG MIPOOPLOPODC.

EBGoudda 1.Introductory course. Prerequisites, aims and purposes. Introductory terminology

EBdoudda 2. Definition of tourism. Aspects of tourism. Types of tourism. Words of general English with a special
meaning in tourism. Prefixes and suffixes. Listening and speaking skills practice.

EBSoudda 3. Careers in tourism and hospitality. Employment in the travel, tourism and hospitality industry. Job titles.
Abbreviations and acronyms.

EBGoudda 4. Hospitality marketing (marketing of small businesses, marketing strategies, internal and external
marketing. Essay types. Writing skills development.

EBdoudda 5. Tourism marketing. Types of market. Market research (primary, secondary, qualitative, quantitative).
Describing graphs and charts. Speaking skills development.

EBSoudda 6. Exhibitions and conference management. Skills, knowledge and terminology required to undertake the
venue or site selection process for exhibitions and conferences

EBSoudda 7. Tourism and Culture. Impact of tourism on culture. Sustainable tourism. Note-taking skills development.

EBSoudda 8. Communicate effectively with different types of customers taking into consideration cultural differences.
Managing cultural misunderstandings using proper language. Speaking skills development

EBSoudda 9. Terminology regarding services provided to customers requiring special assistance: people with disability
e.g. mobility, sight, hearing impaired; elderly; clients with young children; people with special diets.

EBSoudda 10. External influences on the tourism and hospitality industry: demographic, political, environmental.
Words/phrases to link ideas. Writing press releases. Strategies and techniques.

EBdopdda 11. Writing business reports. Analyzing options and making recommendations
EBSoudda 12.Describing diagrams, graphs and charts. Writing and speaking skills development.

EBGoudda 13. Making presentations. SWOT analysis terminology.

4. AIAAKTIKEZ KAl MAOHZIAKEZ MEOGOAOI - AZIOAOIHzH

TPOMOZ NAPAAOzZHZ 2tnv td€n
XPHZH TEXNOAOTIQN NMAHPO®OPIAZ KAI Xprjon TME vywax tnv evioxvon kat vmoothplEn TG
EMIKOINQNIQN dldaokaAlag (mAatedpua e-class)

Xprion TNE ywa Tnv €mkowwvia Je TOLG QOLTNTEG

OPIrANQZzZH AIAAZKAAIAZ Apaotnpldtnta dépToCg EEaurivou
AlaAEEELC 52
MeA€Tn Kot AvdAvon 73
BiBAloypagiag
Z0voio Ma@npatog 125
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(ECTS: 5)

AZIONAOrHZH ®OITHTQN -Fpant teAwkn g€€taon (100% tou Babuol) mov pmopel
va nepLAapBEveL:

e Katavénon Kelpgévou

e EpwTAOELC MOAAQTARG EMAOYAG
e EpWTAOELC OOVTOUNG andvTnong
e Mapaywyn ypamntod Adyou
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